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"Design Principles”

b oty I
_composing layouts for pages
or artistic illustrations.
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Many people are born with an
artistic talent that allows
them to create pleasing
Images without as much
effort as other people.
However, we are not all that
lucky...
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Other people must learn
how to create pleasing
compositions by
understanding how the
relationship of objectsona
page can be placed and
manipulated.
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The basic design principles are:

-Balance-
-Contrast-
-Unity-
-Harmony-
-Rhythm-
-Proportion-
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Each design principle is significant in its own right.

Any graphic design, photographic layout or
llustration should be put together utilizing these
principles.

Therefore, the design student must learn the unique
characteristics of each principle.

LET'S BEGIN...
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Balance

This design principle operates under the principle
that any design element has visual weight.

The black circle in the
illustration will look
"heavier" than the white
circle.

Therefore, darker objects
will usually draw more
attention on a page, than
white objects.
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Balance

That means that a white
circle looks "lighter" than a
black circle. Most people
would perceive the black circle
as being heavier since it is
black and "bold". This may
sound insignificant, but it is
very important.
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Formal Balance

There are two types of balance:
"formal balance"
and
"Informal balance"

o dere 1 Formal balance is usually considered
more traditional and conservative. It

‘ would be used in a wedding invitation or

e 4 for a conservative-type business,
0 like an attorney.

e
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Formal Balance

There are two types of balance:

"formal balance"
and

"Informal balance"

Formal balance is usually considered
more traditional and conservative. It
would be used in a wedding invitation or
for a conservative-type business,
like an attorney.
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Balance

Formal balance may also
be seen used in both
photography
and illustration.

It means that the designis
“Symmetrical”,
which means that itis the
“same on both sides”.
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Informal Balance

In “Informal balance”,
objects are placed on the
page in alivelier, more
modern fashion.
However, there must still be
a feeling of equally placed
visual weight or
“visual balance”.
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Informal Balance

In Informal balance, if you
draw an imaginary line down
the middle, the design does

- not look the same on both
/\ sides.
However, just because the
ad or photo is not formally
balanced, doesn't mean that
Itis not balanced.
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Informal Balance

When a designer, artistor
photographer creates an
Informal layout, they are
usually trying to create a

Chbie Milceacll more modern look, with

rsimsslggrs o more eye movement

around the ad, photo or

541/ 927-3116

mikesell.blogspot.com d e S i g n '
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Check Your “Balance” |Q!

When the items appear on the screen, use the spaces provided
to indicate whether the items are “formal” balance or
“informal” balance.

{ = B e :
oM | i

it =

T e
L N sy ]

ltem #1
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Check Your “Balance” |Q!

[tem #2
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Check Your “Balance” |Q!

Item #3
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[tem #4
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Check Your “Balance” |Q!

Something New From Old Faithful.

Introducmg an easy way to take beawtiful care of your wood foces, New Murphy
Just Squirs & Mops bust one squlet cheans Yoor wood salclf il geatly, while
presetyiisg your floor’s fifish and nataral glow: Trst an old friend bike

Mutrphy t0 make cleaner woad Boors just a squlet away.

LOVE YOUR WOOD.

ltem #5
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Check Your “Balance” |Q!

Item #6
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Contrast

When there is a need to make things stand
out on a page, a designer uses "CONTRAST".
This is also referred to as “Emphasis”.

Anything we do to a page design to make
something stand out is called an example of
contrast.
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Contrast

Contrastis easy to seeinadesign, layout,
photograph or illustration.
If you “squint” your eyes to make things out
of focus, examples of “contrast” or
“emphasis” will still stand out.

CONTRAST CONTRAST CONTRAST CONTRAST CONTRAST CONTRAST
CONTRAST CONTRAST CONTRAST CONTRAST CONTRAST CONTRAST

CONTRAST CONTRAST CONTRAST CONTRAST CONTRAST
CONTRAST CONTRAST CONTRAST CONTRAST CONTRAST
CONTRAST CONTRASTCONTRAST CONTRAST CONTRAST
CONTRAST CONTRAST CONTRASTCONTRAST CONTRAST
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Contrast

Contrastis easily created by using color. It becomes a bit
more difficult when using only black and white or one color
type. However it can still be created by using other options
such as:

CONTRAST CONTRAST CONTRAST

CONTRAST gKeol\\ival
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Contrast

If you were to define contrast in one word,
It would be DIFFERENT.
Contrast or “emphasis” is making or using
anything different than the words on the
page.

It can also be seen in page layouts and In
photographs. Changing perspective or
altering color in a photograph adds

EMPHASIS!
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Contrast

B v

Identify examples of contrast in this photograph.
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Contrast

Identify examples of contrast in this ad layout.



/ D“} , ‘ An Introduction To
Ao\ LAY DESIGN PRINCIPLES

Contrast

THE SOUN D% COSSACK THUNDER

@ fearsome horsemen of a violent Russian past are back, teaching a new generatian 1n fioh: frw Cind and o

Identify examples of contrast in this page layout.
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Contrast

Contrast can be created in many ways. The following are some
Ideas for you when you have to create contrast in your designs:

* [llustrations ¢ Photographs ¢ Using Colors ¢ Underlines ¢

* Rules (Graphic Lines) ¢ Borders ¢ Different Typestyles
* Different Type Sizes ¢ Different Type Weights

* Slanting Type and Graphics ¢ Using Shapes of Different Sizes °

The list could go on and on!
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Contrast

Your use of contrast is only limited by your creativity.

However, it must be done tastefully, or else it starts to look
"Junked up"!
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Rhythm in Art and Photography
In Art and Photography, Rhythm is the repetition or
alternation of elements, often with defined
Intervals between them.

Rhythm creates a sense of movement.

»

Regular Rhythm Flowing Rhythm Progressive Rhythm
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Rhythm in Photography

Why is this photograph a representation of Rhythm?
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Rhythm in Photography

Why is this photograph a representation of Rhythm?
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Rhythm N Artwork

Why is this painting a representation of Rhythm?
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Rhythm in Artwork

N THOMESOIN

ST PRSI © SRS

Why is this painting a representation of Rhythm?
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Rhythm
However, in design and layout, Rhythm is the ability
to lead the eye around the ad or printed page.

SEARCHING FOR A

\ NEW' CAREER?  Thisillustrationusesared line to

show how a person's eyes might
scan this ad layout.
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Rhythm
However, in design and layout, Rhythm is the ability
to lead the eye around the ad or printed page.

SEARCHING FOR A

\ NEW' CAREER?  Theperson usually looks first at

the illustration. It is used as an
attention-getter.
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Rhythm
However, in design and layout, Rhythm is the ability
to lead the eye around the ad or printed page.

SEARCHING FOR A

"\ NEW' CAREER?  Thenthelarge, bold typein the

headline will attract the eye.
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Rhythm
However, in design and layout, Rhythm is the ability
to lead the eye around the ad or printed page.

SEA RCH"FG FOR A Our normal left-to-right reading scan will
\ V. NEW CAREER’ then take over. A smart designer uses

l u -} g 4 “
g this information to lay out a page or

Eu:n:th_u_l
: t.n.t—.lrnl’tzlStL’..’J}

SO Fa | ey design to keep the reader's eye focused
e || wieatewiesge  ON theinformation, while getting the
‘ )]' 7328 “‘%—‘W reader to read the advertisement

2 B content.
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Rhythm
However, in design and layout, Rhythm is the ability
to lead the eye around the ad or printed page.

SEARCHING FOR A

\ NEW' CAREER?  Atthebottom, the reader's eye

moves off to another part of the
page.
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THE SOUNDOF COSSACK THUNDER|

The fearsome horsemen of a violent Russian past are back, tezching 3 new gene ratian tn fioh: far Cind and ccainiry

Discuss the “rhythm” movement around the page design.
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Discuss the “rhythm” movement around the page design.
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Rhythm
ARERRER lll

B

e-D'AI‘A‘ TIMA‘ -onll‘lﬁnd :-l>
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Discuss the “rhythm” movement around the page design.
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Rhythm Movement in Layouts

Rhythm is one of the more difficult design principles
to master for beginning design students.
However, if you just “squint” at a photo or layout,
you can pick out all the contrast. Just follow those
examples of contrast around and...BINGO!!

You've found the “rhythm” in the design!
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e w4 |t molet nfee
¥ a0 te Lrinm

w .o the Canbbean!

TRY IT ONE MORE TIME!
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Unity and Harmony

These two design principles are extremely similar.
(Some don't even consider them as two different principles.)

"Harmony", just like in asmglng group IS important.

£ T '/ Nl

Itis the principle that tells designers to make sure

Iitems in the design blend into a common theme, just
like all the voices blending in a song.
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Good Harmony

Notice the “harmony” that exists
In this ad design.

The ad is advertising a
sale for snow skis.
Anillustration of a skier is used
In the ad.

ROR'S
EKI1 WORLD

“IA Mean Sirwmk
Iemia Hrsr M1 UAT3S

Td2-4qA4%-94dd
LUEwn TUwpa " Uwnrdem

We also see a typestyle used
that shows a chilled or icy effect.
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Good Harmony

There are snow covered mountains.
The letters are sloped for
contrast, and to increase the
effect of a skiing theme, like the
slope of a mountainside.

ALL OF THESE PUT TOGETHER
HELP TO CREATE THE FEELING OF

e | MR “HARMONY” IN THE AD!

Td2-4qA4%-94dd
CEwn TUwpu " Uwneld




Ili —

Amn Introduction To

b, &'d
DESIGN PRINCIPLES

Bad Harmony

b
somoRRON SN Here's the same sales ad with the
typestyle and illustration changed.
It does not have good harmony.

Evenif thisis "Bob" of BOB'S, most
people won't know that.

The typestyle is a "Broadway"
style. It doesn't fit into the whole
theme.

ROR'S
EKI WORLD
‘B ran *:’: 3
lemu rar NJUETXY
TH2I A3
Cpun TUwu“U witigm
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Bad Harmony

| opYt
roucRR” Use your head and

common Sense.

If you are designing an ad for skis
and ski boots, 9 times out of 10,
people want to see skis and ski

ROR'S bootsinit.

EKI WORLD
15

TSRy
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Photographic Harmony

Harmony can be used in photography as well.
Harmony in photography usually consists of
THREE DISTINCTTYPES...

Shape Harmony
Color Harmony

Texture Harmony

These can be used to create better photos!
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Harmony in Photography

What type of photographic harmony is seen in the image above?
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Harmony in Photography

What type of photographic harmony is seen in the image above?
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Harmony in Photography

What type of photographic harmony is seen in the image above?
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Harmony in Photography

What type of photographic harmony is seen in the image above?
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Harmony |n Photography

What type of photog raphlc harmony is seen in the | image above?
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Unity

Well...back to “UNITY”,
Some used to think that unity was the most
Important design principle.
However, there really Is
no one design principle that is most important.

Unity Is the design principle that unifies the design
and ties everything together (just like harmony).
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Unity

Sometimes when beginning designers design an ad
or alogo, it just does not seem to tie together as
one whole design.

ONE MAIN REASON 1S “TYPESTYLE UNITY?,

“Typestyle unity” means that you should use as
FEW typestyles as possible when you are designing!!
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Poor Type Unity

opaRRa% N NEVER,NEVER, NEVER SET
"SCRIPT" IN ALL CAPITALS!!! Look
at the headline. It is difficult to
read and if we didn't already know
what it said, we might not be able
to figure it out. NEVER set "Old
English" or "Calligraphy" fonts in all
capitals, either. Typestyle unity
makes for easier reading.

t
RORS
EKI WORLD

1ot Povemm B3 885
TR S 2B
“pan T Paws 10 ax Gax
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Unity

For some reason, beginning designers seem to want
to use too many typestyles...just because they
have them.

Try to use only TWO typestyles in a design!

(But you can make it bold, italic, reverse, tinted,
angled...REMEMBER “contrast?)
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Unity

Usiwg TOO Many FONTES
is bad, really Toza .

creativeherb .C0m

This image was found on Google when searching for “too
many fonts”...
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Unity

Tog .
fonts
THE

...s0 was this one...
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Unity

...and finally, this
atrocity...just
because you get paid
for your work, does
NOT make you a

“professional”
DESIGNER!
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Unity

Unity is not just
Seenin typestyles,
but also inimages
used in your design.

At left is poor unity
In design.
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Unity

The logo design on the
left was for “Unity Day”.

\ tis REAL.
STRENGTH How San adesilgne.r
THROUGH create “Instant Umty.?

\UNITY/ ADD A BORDER!
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Unity in Web Design

Invoice Machine

Invoicing Simplified

The Invoice Machine is an online invoicing service
which simplifies your invoicing and makes it beautiful.

Take the tour or Signup for free

Discuss why the web site listed above is a good example of unity.
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Proportion

Proportion may be defined as the size of items in
relation to the page size.
However, “proportion” also refers to the
relationship of the itemsin the
design to each other.

In other words, beginning designers may try to
"squeeze Iin" items at the bottom of the page. This
leads to a design with type that is hard to read. We

call this type "out of proportion",
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Poor Proportion

The example to the left shows a
T H E business card design that exhibits
BA BY poor proportion.
The headline is much too large. The
iy address and phone number are too
‘ STO R E small and difficult to read. The

100 Wmin 51, Toms Aper, B OT31 7244100
BERY CLOTHPS AND BORE

llustration is also too large.

Sometimes it is easier to understand proportion by first
looking at an example of poor proportion!
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Improved Proportion

DehGosh « Fisher Price « Lil" Tikes *» Gerber + Stride Rite

The
BABY
Strore

BARY CLOTHES AND MORE
732-244-1000

Of"

100 Main St., Toms River, NJ 0B753

The example to the left shows a
business card design that exhibits
improved proportion.

The elements are more in proportion,
to each other and therefore easier
to read. On a business card, the
phone number is important. The
number is now easier to read.

Proportion also has to do with the size of an item in proportion
toits use. A business card would not be useful if it was 2 feet
tall and 4 feet wide!!
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Improved Proportion

Graphics and type need to be
carefully considered when sizing them
on a page. For some reason, students |

will find this difficult. If you have - :
trouble, use a "priority" system.

This is done by deciding on the

importance of your items first. Then, — |
decideyour sizing, basedonthe = NeE=tad

importance of the item to the design.™ |
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Proportion in Photography

Discuss the proportion in the photo above.
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Proportion in Photography

Discuss the proportion in the photo above.
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Proportion in Web Design

Zenvalo

the creative ecosystem

From open markoipieces 1o community lsaming, Envald is in the business of
‘ Bulideg afien and servicos that benef creatives. Find out more

Marketplaces Tuts+ Other Services
» FlanDen » Padiytes » FreclonceSwiteh

» Audoungle » Audotuttn e » Rockabie Press

» TharsFoum » Vockviytes » Crwattico Dadly

» Videokive » Nottutas » AcpStom

> Aatstse » Jobs FSw

» Blog Acton Day

From the oward winning FreslanceSwitch 1o

Discuss the proportion in the web design above.
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Design Principles

Those are the five (or six ) design principles. You must
remember them and be able to identify the characteristics
of each.

Itis important to understand that these are rules or
guidelines to follow. HOWEVER, sometimes an effective
design is seen that breaks one of therules...

..50, Sometimes you've gotta break the rules!
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This concludes the presentation on
Design Principles.



